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Testmg Ilghts the way

Testers strive to d/scover the true status of the product




READ/DISCUSS THE USER STORY

MAGIC HAPPENS

WRITE TEST CASES
EXECUTE TEST CASES
ALL TEST CASES PASSED
STORY = DONE/
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| MOST TESTING IS
DRIVEN BY
| QUESTIONS ABOUT RIsS¥
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HERE SINCE WE
| DO NOT REPORT
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MOST TESTINGIS |
MODEL THE TEST SPACE (PRODUCT & CONTEXT) DRIVEN BY QUESTIONS
IDENTIPY RISKS &";':sd
CONSIDER COVERAGE

CONSIDER ORACLES

DETERMINE TEST PROCEDURES

TEST THE SYSTEM “—
EVALUATE THE TEST RESULTS S0 IT HHPSJ

RELATE TEST RESULTS
REPORT TEST RESULTS

| BACK TO RISK
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PHOTO CREDITS

Foggy: Photo by on
Blurry: Photo by on
Lighthouse: Photo by

Take away: Photo by
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https://unsplash.com/@blakecheekk?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/NLGtLHoP8UY?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@nonsapvisuals?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/z65bg9SI-9I?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@nathjennings_?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/images/things/lighthouse?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@clemono?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/P7-_EB3gQuA?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText




huib@qualityaccelerators.nl
@huibschoots

+31 6 - 24641033
www.linkedin.com/in/huibschoots/
www.huibschoots.nl
www.qualityaccelerators.nl
www.deagiletesters.nl
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